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Current Branding

The Problem
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What is the problem?
For this assignment I will be redesigning the 
logo and packaging for the Natural Calm 
product line, as well as providing a more 
sustainable solution for the packaging. 

Natural Calm is Canadian business selling 
natural magnesium supplements.

The problem with the current branding 
and package design for the Natural Calm 
products is that it looks quite dated for 
their target market today and the packaging 
could use a sustainable upgrade. 

The company does use 100% recylced plas-
tic to produce their packaging already but at 
the end of the day it is still plastic that will 
eventually end up in a landfill or our oceans. 
There are many plastic substitutions becom-
ing more acessible and I believe investing in 
the option that supports the bigger picture 
is most important.

My solution
Often when I look at packaging with exces-
sive waste I immediately start to think about 
what other options they could have used 
and want to bring those ideas to life.

To solve the plastic waste that this product 
produces, I plan to propose a glass package 
design with a metal lid. Both of these mate-
rials are extremely recycleable and can be 
broken down into the earth again.

On the next page you will see inspiration 
photos for the new design direction I would 
like to bring this project. The logo design 
will get an update using a stylish, yet classic 
serif font and use a more natural, but still 
fun colour palette. More whitespace will 
be added to the package design and I 
would like some illustrations of fruits to be 
included representing the flavours of each 
supplement. 
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Bria Kenlock-Sherman | Group 020

4



Moret
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk 
Ll Mm Nn Oo Pp Qq Rr Ss Tt 
Uu Vv Ww Xx Yy Zz 1 2 3 4 5 6 
7 8 9 0 ! @ # $ % ^ & * ( ) - +

Target Audience
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Who is the audience?
The target audience is quite broad, rang-
ing from ages 4–60+ and all genders with 
an middle–high household income. These 
products claim to reduce symptoms of 
stress, anxiety, pain, tension and poor sleep 
which are all symptoms of low magnesium 
levels. Therefore the audience would also 
most likely be interested in natural healing/
healthy lifestyles.

Because the target audience is so broad the 
package design needs to be friendly for all. 
I do not want to make it too feminine, nor 
too masculine. A balanaced use of colours 
found in nature, an aesthetically pleasing 
typefeace, kid friendly graphics and more 
whitespace will help this design be approch-
able by all.

Whats in it for them?
The new design will benefit the client by 
providing a more sustainable, guilt-free pur-
chase with a glass jar that they can choose 
to reuse or recycle. 

This can create feelings of happiness and 
satisfaction with the knowledge of their 
purchase not creating signigicant waste, as 
well as a sense of community by contrib-
uting to a company that cares about the 
environment.

The overall design will become more up to 
date and aesthetically pleasing which also 
helps with the brand’s theme of calm. Less 
clutter, less bold, screaming, uppercase text 
and more natural elements. For example I 
keep my bottle of Natural Calm on my work 
desk and it would be ideal if it was nicer to 
look at everyday.
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Logo Rebrand
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The New Look
For the rebranded Natural Calm logo I used 
the font Moret seen on the previous page. 
This font has an interesting almost serif 
cap and gives off a friendly but sophisti-
cated look being written in all lowercase. I 
attached the T and L to make the viewers 
eye travel accross the logo and flow easily, 
emphasizing the calmness you should feel 
when consuming this product. The colour 
green and off-white used is also representa-
tive of calmness and nature.

Throughout the new packaging label designs 
I created on the next two pages I wanted to 
achieve a simplified, less cluttered appear-
ance compared to the previous design. 

To do so I consistently applied the chosen 
colour palette to display the 4 different 
product flavours and new primary brand 
colour green. Simplifying the amount of 
fonts, text and imagery on the label was 
necessary as well to achieve the calming, 
approachable appearance they want to 

reach their target audience. The previous 
text was very agressive in all capitals and 
came accross as yelling. 

To add more interest to the simple colour 
blocked packaging, I illustrated the fruits for 
each product flavour. This adds texture and 
attaches an aesthetically pleasing piece of 
imagery to the design to attract the target 
audience. 

In regards to the copy on the packaging, I 
re-arranged the text in a heirarchical order 
that makes more sense allowing the user to 
read what is most important quicker and 
easier. With large amounts of text displayed 
on this type of packaging it creates work for 
the user to read the important copy created 
for them if it is too small. Use of headings, 
spacing and different font weights helps 
solve this problem.   
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The New Look
To cerate a more sustainable solution for 
this packaging these mockups display the 
use of glass bottles/jars with alluminium lids 
to become compltely recycleable and/or 
reusable. For natural, organic focused brand 
it would make sense for them to consider a 
less harmful material in their packaging. 

The labels would be printed on sticker 
paper  printed using eco-concious inks.  

This mockup was created using Adobe 
Dimension to preview a display of all 4 
product flavours. The next page shows the 
packaging in mockup with greater detail.

Overall, I believe this is a beautiful sustain-
able solution for the Natural Calm brand.

Mockups
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